
“This 2020/2021 my son James Allan rowed the in the Talisker!Whisky!Atlantic Challenge. Neither he 
or his 3 friends in the team had ever rowed in such a thing before. My first feeling in being told 
was!surprise!and then excitement about it all. As the training commenced and the time drew nearer, 
worry crept in as I realised what a huge challenge this was! Going to La Gomera and being with other 
families and supporters was a massive comfort. The supporters had meetings and were given very 
explicit info and advice on all aspects of how to deal with it all, this was incredibly helpful to all of us, 
it’s very important to go to the meetings! Once they’d left - Oh dear, the tears ,the joy, the 
tremendous pride - then the long wait but watching every waking moment of the YB tracker and the 
dot watchers group helped. It was utterly fantastic that you could see your boat all the time!  
Nearly everyone I know watched them and at the end they asked “could they go again ,it’s so boring 
now!” The day they arrived in Antigua to the sounds of the boats hooting and all the cheering was an 
unforgettable experience and a tremendously emotional one!!Utter joy!!This race is so well organised 
it’s fantastic and the trust you had in the experienced team was without a doubt the most comforting 
thing ,it was so exciting and I am so proud of my son and his team!” 

Lois Hamilton-Slade - Family!member!of team For a Fitter Planet

During the race, satellite transmissions from the teams and race support boats provide videos, imagery 
and other content from the ocean. Apart from ensuring the safety and wellbeing of the participants, the 
support boats roam through the fleet and have a photographer and videographer onboard that focus on 
documenting the crossing. 

CONTENT FROM THE SEA

The race’s dedicated communications supplier, Range Global Services, provides teams with the 
opportunity to carry equipment onboard that enables transfer of footage directly from the high 
seas. Being able to offer a glimpse of life onboard delivers immense value to media, sponsors and 
of course friends and family.
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The BGAN Satellite 
Terminal used by the 
official support yachts 

“Atlantic Campaigns recognise that behind every successful rower are friends and family. I really appreciated how much effort Atlantic Campaigns made to ensure that, as a family member 
(rower’s Mum and land crew), I had access to useful, reliable and up to date information to help prepare me for what Jasmine’s row would entail, how best to support her before, during and after, 
and how to address my concerns. !Also clear information on the start and finish lines, (with the added complications of the pandemic and international travel.) !This information was available on 
line, formal talks, chats with the AC team, and by email for any other queries at all times. !Communication was excellent. Support was also available for social media.! Overall, the professionalism 
of AC helped give me huge confidence that this challenge was made as safe as possible and it meant that l could enjoy being part of this amazing challenge.!In Jasmine’s case the extreme media 
attention towards the end of the row, at the finish line, and beyond was handled through fantastic teamwork between AC and us whilst always putting the safety of her, and other rowers, and the 
integrity of the race first.! I can’t praise the amazing AC team enough for everything they did! Thank you!” 

Susan Harrison - Mum of Jasmine Harrison, Rudderly Mad.
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“Thank you Ian, Carsten and all the AC staff for training and keeping our Rowers safe and our families 
informed and supported, you do an amazing job. We’ve had a fantastic time!” 
 
Julia Shepherd – Wife of Stuart, Wrekin Rowers – TWAC 2021 

“What an occasion! What an event! Never mind the Nomads, we were overwhelmed by the whole 
organisation of Atlantic Campaigns and the event. The professionalism and organisation – slick and 
smooth in the best possible way. Thank you for keeping us all informed and advised in all respects, we 
found it very useful and helpful. It helped to keep our anxieties and worries down to manageable levels 
in the run up to the excitement and exhilaration of seeing the team come into sight and then land in 
English Harbour Quayside. So, a very big thank you for all your work in keeping us “family and friends” 
fully informed. It has been a great experience, the build-up, the race, the arrival and Antigua itself have 
all been excellent. Many thanks and we look forward to watching future Atlantic Challenge races.” 
 
Steven Rose – Father of Tom, Atlantic Nomads – TWAC 2021

“Thank you and a big well done to Carsten, Ian, Nikki and the rest of the Atlantic Campaigns team for 
all the fantastic hard work that you all put in to ensure that these events are not only the safest, but 
also in enabling people to achieve their dreams, their goals, and more; of which also facilitates raising 
money and awareness for good causes; all the teams efforts and that of the rowers no matter if rowed 
in 29 days, 100 or just getting to the start line, lives have been changed on and off the ocean. Thank 
you. 

Here’s to the next one and beyond!” 
 
Craig Chaulk – Editor of The Wave Magazine 

BGAN Satellite 
Terminal used  

by the teams and 
Safety Yachts 

During the race, satellite transmissions from the teams and safety yachts provide videos, imagery and 
other content from the ocean. Apart from ensuring the safety and wellbeing of the participants, the 
safety yachts roam through the fleet and have a photographer and videographer onboard that focus on 
documenting the crossing.  

The race’s dedicated communications supplier, Range Global Services, provides teams with the 
opportunity to carry equipment onboard that enables transfer of footage directly from the high 
seas. Being able to offer a glimpse of life onboard delivers immense value to media, sponsors and 
of course friends and family. 



The race’s Press and PR teams seek to 
support both accredited media on site 
and the many television networks and 
news organisations that follow the 
race around the world. 

100% Royalty-free media access

50+ Accredited media teams

Participating teams represented100%

MEDIA CENTRE
The race operates dedicated media centres 
in both La Gomera and Antigua with free 
high-speed internet connections.  

These centres support media professionals 
provided by our title sponsor Talisker, as 
well as other visiting news teams covering 
the race in general or following individual 
teams or participants.  

ROYALTY FREE CONTENT
The race offers a continuous stream of 
royalty-free images, videos and other 
multimedia content, including live streams 
and embeddable social media content. This 
content is distributed via newswires or 
dispatched directly on request. 

ACCREDITED MEDIA

The Media Centre in La Gomera

A dedicated media team produces media 
assets for each team
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MEDIA 
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MEDIA COVERAGE
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This year’s race generated an incredible amount of media 
attention. Coverage was generated by the combined efforts 
of Talisker Whisky’s communication agencies, the dedicated 
race media team, and the tremendous effort put in by many 
of the teams to create coverage for their campaigns.

TALISKER WHISKY

RACE MEDIA TEAM

TEAM PR EFFORTS 

Talisker employs leading 
communications agency CSM to 
deliver dedicated coverage for its 
sponsorship and the race all year. 

The dedicated race media team 
distributes feature stories, news 
coverage, images and videos to 
major news outlets across the 
world.

The individual teams also 
generated coverage in abundance 
themselves. Global and local news 
outlets were fascinated by the 
teams’ diverse backgrounds, 
amazing accomplishments, and 
spirit of adventure! 
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Jasmine Harrison (Rudderly Mad), the youngest woman to row 
solo across the Atlantic from this year’s race, spoke to the 
Duchess of Cambridge Kate Middleton about her triumphant 
experience during TWAC 2020. The interview was posted on the 
official Instagram & YouTube account of the Duke & Duchess.

This year’s race generated an incredible amount of media 
attention. Coverage was generated by the combined 
efforts of Talisker Whisky’s communication agencies, the 
dedicated race media team, and the tremendous effort 
put in by many of the teams to create coverage for their 
campaigns. 
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MEDIA PLATFORMS
PRESS COVERAGE TELEVISION DIGITAL MEDIA PUBLIC FIGURES
The race was covered by journalists 
and media organisations from around 
the world as it was held successfully 
during a challenging year.  
Substantial coverage in the US, GB 
and Netherlands boosted the figures.

Many teams in particular caught the 
eye of news networks from all all 
over the globe. The race has been 
covered in more than 100 countries 
resulting in extensive media 
coverage for the teams and their 
many achievements. 

All of the teams aggregated thousands 
and posts, with sponsors, friends and 
family chipping in. The many world 
records broken this year also provided 
huge interest for online readership. 

Many lifestyle/outdoor 
influencers and public figures 
interacted with the race virtually 
this year. Combined, they 
extended the reach beyond the 
ocean rowing community.

9m+ Print Circulation

100m+ People Reached

100+ Pieces of Coverage

56m+ Global TV Audience

1,704 Pieces of Coverage

11.3bn Online Readership

1m+ Social Visibility

15m+ Audience Reach
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Print Circulation100m+
9.5m+ People Reached

Pieces of Coverage90m+
49m+ Global TV Audience

Pieces of Coverage1700+
10.5b+ Online Readership

Social Visibility1m+

16m+ Audience Reach
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RACE 
PLATFORMS



FACEBOOK
The 2020 race content reached millions of people 
on Facebook, with reach among the 25-44 age 
group being substantially higher than the global 
average for the platform. Facebook Live proved to 
be hugely popular in this race, attracting more 
than 750,400 unique live video views. 

PAGE LIKES

50,236,260 Lifetime Reach

25-44

Page Likes37,877

165m+

Organic Post Reach in the last 6 months372,968

Most Reached Age Group

Organic Impressions in the last 6 months

Source: Facebook Analytics: June 2021

TOTAL REACH
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Lifetime Reach55,236,260 

Most Reached Age Group25 - 48

Page Likes43,405

Organic Impressions178m +

Organic Post-Reach483,521
Source: Facebook Analytics May 2022

The 2021 race content reached millions of people 
on Facebook, with reach among the 25-48 age 
group being substantially higher than the global 
average for the platform. Facebook Live proved 
to be hugely popular in this race, attracting more 
than 2,309,142 unique live video views. 



Instagram is proving to be one of the most 
popular ways for fans to engage with the race. 
The latest content from the fleet is constantly 
uploaded by a dedicated content manager on 
site at the start in La Gomera and at the finish 
line in Antigua.  

INSTAGRAM

PG 1

1,602 Profile Visits Per Month

11.7K + Total Page Followers

Source: Instagram Analytics - June 2020

79,892 Impressions Per Months

PG 28

AGE RANGE GENDER
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Total Page Followers16.4K +

Average Profile Visits Per Month2,2000

Impressions Per Month92,810

Source: Instagram Analytics May 2022

51.4% 48.6%
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TWITTER
Twitter provides the fastest way to get the 
latest news from the fleet. The race’s content 
team continuously updates the feed with the 
latest information, videos and photos as they 
capture or receive from the teams.  

3,126 Followers

706,000 
Tweet Impressions Per 

Month During Race Arrivals

22,300 Average Profile Visits Per Month

Source: Twitter Analytics - June 2021
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Total Page Followers3,437 

Tweet Impressions718,000 

Average Profile Visits Per Month24,376

Source: Twitter Analytics May 2022



YOUTUBE
The Talisker Whisky Atlantic Challenge’s 
official YouTube channel has generated more 
than 2 million lifetime views over 53 countries. 
Most views come from western Europe.

2.2m+ Lifetime Views

1.7m+ Impressions

Source: YouTube Analytics - June 2020

VIDEO VIEWS OVER TIME Dec 2020 - June 2021
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Lifetime Views2.6M +

Total Impressions1.5M +

Source: YouTube Analytics May 2022

Dec 21 Jan 2022 Mar 2022



RACE WEBSITE
The official Talisker Whisky Atlantic Challenge 
website acts as a hub for both rowers and fans. The 
website has all the information needed for interested 
fans and future participants. The rowers section 
provides all the relevant resources for teams in 
preparation for their row.

Over 29K Unique Monthly Visitors

1 min 56 sec Average Time Spent On Website

3.9M+ Page Views

Source: Google Analytics: June 2020
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UNITED KINGDOM

Top Visiting Countries:

GERMANY SPAINTHE NETHERLANDSTHE UNITED STATES

Unique Page Views over 
 the race period (90 days)  102k+ 

2.05 minutes Average time spent 
 on the website  

Source: Google Analytics 2022  

SWITZERLAND THE NETHERLANDS FINLAND
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The tracker is the most popular way for fans to follow 
the progress of the boats during the crossing. Known as 
‘dot watching’, the positions of the boats are updated 
approximately every 4 hours. 

2.1m+ Page Views

The YB Races tracker is available on Mobile (iOS, Android) and on the race website

Top Visiting Countries:

Source: Race Viewer Analytics 2022

RACE TRACKER
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SWITZERLAND THE NETHERLANDSFINLAND SWEDEN
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FACEBOOK 
LIVESTREAM

Facebook Live proved hugely popular during the 2020 
race. During the active race period, over 150 live 
broadcasts delivered more than 1.9 million unique video 
views on the platform. 

Over 150 Total Live Broadcasts

1,975,062

Views For The Race Start40,800

Views in the past two years

Source: Facebook Analytics - June 2020
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Facebook & YouTube Live proved hugely popular 
during the 2021 race. During the active race period, 
over 150 live broadcasts delivered more than 
2,309,142  unique video views on the platform. 

Unique Video Views2,309,142 

Views For The Race Start68.8K

Source: Facebook & YouTube Analytics May 2022

FACEBOOK &  
YOUTUBE  
LIVESTREAMS



Atlantic Campaigns are aware and privileged to be hosting this race in Mother Nature’s back garden and as such we 
remain committed to minimising our impact on the marine environment. 

 The Atlantic Ocean looks after our rowers, therefore we take a strict approach towards ensuring our teams return the 
respect. An example of this is our race rule regarding litter. We know how much food each team has taken onboard their 
vessel and when they reach Antigua we manually count each rubbish bag back out of the boat and into the recycling bins in 
Antigua. If any teams do not return with the correct amount of rubbish, they are disqualified from the race. 

The obvious use of oars vs powered engines, solar energy vs fossil fuel and desalination machines vs bottled water are also 
key displays of how our race and the sport offer an environmentally friendly opportunity to participate responsibly in an 
extreme sport. 

A mere 13% of the world’s seas are truly wild – meaning largely unmarred by human activity. It is now more important than 
ever that we protect this wild spirit, before it’s too late. 

Together with a network of partners, Talisker and Parley are working to return the seas to the way they should be by 
supporting the protection and preservation of one hundred million square meters of marine ecosystems around the world 
over the next three years. Join us on this journey to rediscover the beauty and power of our seas. 

Over the years our rowers have actively adapted their ocean rowing campaigns in an effort to be more environmentally 
friendly and sustainable, with ECO boat builds now available, carbon offsetting on unavoidable travel as well as researched 
and considered product and equipment choices. TWAC teams also raise a vast amount of money every year specifically for 
environmental and ocean preservation charities. 

  
As race organisers, we are very aware that although we deliver the platform for the Talisker Whisky Atlantic Challenge to 
take place, ultimately it is the Atlantic Ocean that provides the setting, surroundings and scenery, meaning year on year we 
ensure to do our best to maintain her as well as encouraging everyone else associated with the race and beyond to do the 
same. 

ENVIRONMENT
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CHARITIES
The Talisker Whisky Atlantic Challenge is a globally visible and diverse platform, enabling each team participating in the race to raise funds and awareness of 
charities of their choosing.  

Each team or individual can choose one or many charities that are close to their hearts to support during their campaign. Not only does this raise much needed 
funds for the charity in question, but it also gives the rower and/or team a purpose, and motivation and a personal cause to focus on during the darker and harder 
moments of their crossing. 2020 was a year of incredible hardship globally - meaning that charitable donations are at an all time low, however through the 
determination and courage of the 2020 fleet, an incredible €1.9million!  

This means that the total raised by teams in the Talisker Whisky Atlantic Challenge now stands at an amazing  
 
€12,900,000 and counting!

PG 35

THE RACE  |  BRANDING  |  MEDIA  | MEDIA COVERAGE  | RACE PLATFORMS  | ENVIRONMENT  | CHARITIES |  2020/21 |  WORLD RECORDS |  PROUD PARTNERS    THE RACE  |  BRANDING  |  MEDIA  | MEDIA COVERAGE  | RACE PLATFORMS  | ENVIRONMENT  | CHARITIES |  2021/22 |  WORLD RECORDS |  PROUD PARTNERS    

€16,000,000 and counting!



2021/22 RACE 
SUMMARY

Friday 25th February 2022 at 16:54 marked the finish of The Talisker Whisky Atlantic Challenge 2021 with 
arrival of Team Prowject X after 75 days, 10 hours and 6 minutes at sea. The race may have finished but 
this is only the beginning of a new chapter for the rowers. This race truly transforms lives.  

This year has seen the biggest fleet in history to row the Atlantic Ocean. Thirty-six boats and 107 rowers from 
eleven different countries left the shores of La Gomera on the 12th of December 2021. An unfortunate injury 
of one of the teams in the first 24 hours meant thirty-five boats made it safe and sound, 3000 miles across the 
Atlantic Ocean to Nelson’s Dockyard English Harbour, Antigua. 

Reflecting back on the 2021 fleet, the over-whelming feeling is family. It is said every year that the 
camaraderie in each fleet in incredible, but this year was even more special. There were so many moments 
that captured this community spirit. When set-back hit three teams in La Gomera with a delayed shipping, 
there were helping hands from the entire fleet, no matter what time of night or day. When one of the rowers 
had to terminate his row early, every team during calls with the Safety Officer asked after his well-being and 
ensuring his was okay. Race Organisers have been taken aback by the rallying of positivity, the determination 
when pressure was building and the overall heartfelt support. After the last two years of uncertainty, the 
attitude and determination of the 2021 fleet will remain a shining light on how humanity can deliver incredible 
community and kindness.  

Another eye-opening delivery of the 2021 race has been the incredible wildlife that the fleet have witnessed 
this year. Mother Nature yet again gifted some of her finest attributes to the fleet. Never before have there 
been so many sightings of turtles, dolphins, whales, orcas, and birds. The reason of this can be widely 
discussed and possibly be applied to the lack of marine traffic in the form of shipping and cruise ships over 
the past couple of years. The sunsets and sunrises and unobstructed night skies will never get old.  

Teams were able to take in the Atlantic Ocean in a different guise due to the glass calm sea state that was 
seen for almost the first 1,500 miles. The frustrations of having no following conditions, minimal assistance 
from the natural trade winds and weather that hindered rather than helped all added to the skill set, drive 
and mental tenacity that was required for our teams to succeed.  
  
There are lives changed, friendships forged and more adventures than ever imagined. 

! " #! "

NEXT RACE START #TWAC2022: 
12 December 2022 

THE PACIFIC CHALLENGE #PACIFIC2023: 
12 June 2023 
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WORLD RECORDS

PG 1

Atlantic Nomads 
Fastest mixed sex team of three to row the Atlantic Ocean 
40 Days 37 Mins  

Force Atlantic 
Fastest Mixed Sex Team of Four to row row the Atlantic Ocean 
40 Days 23 Hours 57 Mins 
 
ExtraOARdinairy 
Fastest Female Trio to the row the Atlantic Ocean 
42 Days 7 Hours 17 Mins 

Wild Waves  
Fastest female pair to row the Atlantic Ocean  
45 Days 7 Hours 25 Mins 

The Entrepreneurship  
Oldest pair to row any ocean  
combined age of 124 years and  301 days at Race Start

POSITION TEAM FINISH TIME

1 Swiss Raw 34 days, 23 hours, 42 mins

2 Atlantic Flyers 36 days, 24 mins

3 Five in a Row 36 days, 3 hours, 33 mins

4 Shaw and Partners Atlantic 37 days, 4 hours, 29 mins

5 Anna Victorious 37 days, 8 hours, 58 mins

6 The Bubbleheads 37 days, 12 hours, 45 mins

7 East Rows West 37 days, 17 hours, 44 mins

8 Team Peninsula 38 days, 13 mins

9 The Salty Sappers 39 days, 7 hours, 20 mins

10 Atlantic Nomads 40 days, 37 mins

11 One Ocean Crew 40 days, 4 hours, 7 mins

12 Pacific Boys 40 days, 5 hours, 30 mins

13 The Mothership 40 days, 11 hours, 25 mins

14 Helvetic Waves 40 days, 13 hours, 5 mins

15 Wrekin Rowers 40 days, 12 hours, 33 mins

16 Force Atlantic 40 days, 23 hours, 57 mins

17 Elijah's Star 41 days, 2 hours, 44 mins

18 Two Rowing Finns 41 days, 10 hours, 57 mins

19 Foar Tomorrow 42 days, 3 hours, 24 mins

20 In Deep Ship 42 days, 4 hours, 54 mins

21 ExtraOARdinary 42 days, 7 hours, 17 mins

22 Row for Impact 43 days, 8 hours, 28 mins

23 Wild Waves 45 days, 7 hours, 25 mins

24 Row4Hope 50 days, 2 hours, 56 mins

25 Emergensea Duo 51 days, 3 hours, 48 mins

26 Foar from Home 51 days, 11 hours 41 mins

27 MindCraft 51 days, 14 hours, 43 mins

28 Tropical Blue Wave 51 days, 17 hours, 26 mins

29 Enterpreneur Ship 53 days, 3 hours, 42 mins

30 Ocean Warrior 55 days, 1 hour, 09 mins

31 Team Migaloo 58 days, 1 hours, 11 mins

32 Tideway Odyssey 59 days, 2 hours, 39 mins

33 Owens Rowing 70 days, 19 hours, 29 mins

34 A Lung Journey 74 days, 15 hours, 2 mins

35 Prowject X 75 days, 10 hours, 6 mins

36 Atlantic Rower RETIRED

There were many World and Race records set during the Talisker Whisky 
Atlantic Challenge 2021/22 including:

All records are adjudicated by:
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PROUD PARTNERS
Atlantic Campaigns are privileged to be supported by several organisations, businesses and individuals who all combine to ensure the Talisker Whisky 
Atlantic Challenge has multiple layers of success so that each and every race is delivered to the high standards we expect, year after year. The Talisker 
Whisky Atlantic Challenge 2020 was no exception to this, even given the global uncertainties being faced. The suppliers and companies that have supported 
the race as Proud Partners have the same shared goals, social purpose, and company ethos as we do and it is through this that the race goes on to improve 
and flourish year after year.  
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“Atlantic Campaigns has been one of the best organisations Range Global 
Services has had the pleasure of working with, and we are extremely excited to 
be a sponsor of the Talisker Whisky Atlantic Challenge. All of the staff of 
Atlantic Campaigns have been incredibly accommodating which has made our 
job much easier. Working with all of the teams in the TWAC has been 
incredibly rewarding. By gaining valuable feedback from organisers and 
participants we have been able to implement processes that have made us a 
more effective and efficient company. I strongly recommend any company or 
organisation thinking about getting involved with Atlantic Campaigns to reach 
out to the race organisers. Not only will it be beneficial for your company, you 
will end up making lasting friendships that go beyond the business spectrum.” 

Terry Daniels, President - Range Global Services

“As the official clothing/apparel partner to TWAC 2020, it was a privilege to 
supply the Atlantic Campaign's team and rowers with Gill kit needed to see 
them through the challenge of a lifetime.!Rowing the Atlantic immerses 
rowers in a multitude of extreme conditions which can be made up of high 
winds, rough seas, torrential squalls, salt spray, UV and extreme 
temperatures. As a result, having the right gear to endure that journey as 
comfortably and safely as possible without compromising performance is 
essential. Gill are proud to be associated with the event and the incredible 
achievements of all rowers in the 2020 race, and further look forward working 
with Atlantic Campaigns and the rowers for future events!” 

Joel Chadwick, Corporate Sales Manager - Gill
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PROUD PARTNERS OF #TWAC2018
Atlantic Campaigns are privileged to be supported by several organisations, businesses and individuals who all combine to ensure the Talisker Whisky Atlantic 
Challenge has multiple layers of success so that each and every race is delivered to the high standards we expect, year after year. The suppliers and 
companies that have supported the race as Proud Partners have the same shared goals, social purpose, and company ethos as we do and it is through this that 
the race goes on to improve and flourish year after year.  
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“It’s a real pleasure working with the team from Atlantic Campaigns and the 
participants and their families. Knowing the incredible efforts that everyone 
goes to, to ensure a safe and often life-changing row across the Atlantic is so 
impactful with myself and the team here in the Caribbean. Hearing the 
stories of why people are choosing to take part, and all the training that goes 
into it, makes it all the more pleasurable to be able to offer the support we do, 
and help racers get home, and families get to Antigua to celebrate their safe 
arrival. We love watching the social media updates and tracking the racers 
online!” 
 
 
Hannah Swift – Country Manager (Caribbean Office) – Virgin Atlantic

“Range Global Services has just completed its third year as communications 
partner with Atlantic Campaigns and the Talisker Whisky Atlantic Challenge 
and can’t wait for the 2022 event!   I personally have been involved in satellite 
communications for nearly 25 years, have worked with numerous 
organizations and events around the world, and can say without hesitation 
this is the best event I have been a part of during that time.  The 
communication from organizers and participants is outstanding, and the 
relationships extend far beyond the event itself.  RGS is looking forward to 
continuing its partnership with Atlantic Campaigns as it continues to grow 
and expand in the foreseeable future.” 
 
Terry Daniels – President – Range Global Services 



Atlantic Campaigns wishes to thank all the rowers, participants, staff, 

friends, families, and media teams for their efforts and contributions in 

making this year’s race such a successful event!

Carsten Heron Olsen - CEO






